
1.2% 0.7%

of all advertising spots 
broadcast across all 
commercial TV channels.

of all TV advertising 
seen by adult viewers. 

of all TV adverts seen by 
4-15 year olds.

Source: Ofcom,2013

How much advertising is there? 
In 2012 payday loan advertising accounted for just...

0.8%

The Financial Conduct Authority is the lead regulator for financial promotions. Its work is complimented by 
that of the Advertising Standards Authority (ASA) and Ofcom. The ASA is responsible for ensuring adverts in 
all forms, including digital media, are legal, decent, honest and truthful. The ASA administers the UK Advertising 
Codes which lay down rules for advertisers, agencies and media owners to follow. Ofcom is responsible for 
regulating the amount and scheduling of broadcast advertising.

In addition to this regulation and BCAP’s 2015 guidance, lenders commit to meeting other relevant 
sales, marketing and advertising regulations including:

Existing regulations
High cost short term credit providers (also known as payday lenders) must abide by the same 
advertising and marketing laws and regulations as all other consumer credit providers:

Responsible and regulated
The facts about advertising of short-term loans

Privacy and 
Electronic 
Communications 
(EC Directive) 
Regulations 2003

Enterprise 
Act 2002

Consumer 
Protection from 
Unfair Trading 
Regulations 2008

Money Laundering 
Regulations 2007  

Data Protection 
Act 1998

http://www.ofcom.org.uk/
http://bit.ly/1buTZSy
http://bit.ly/1pEyzK2
http://bit.ly/1bU5wfG


Source: Ofcom, 2013 (55% of adverts shown between 09.30am and 4.59pm)

When are payday loan adverts shown?

Only half of payday loan 
adverts are on daytime TV

Who watches daytime TV?

73.4% 
of home workers were 
in some of the highest 
skilled roles in the 
economy.

4.2 million people  
of those in employment work at home 
(January-March 2014).

39% 
of people watch 
TV whilst working

Source: thinkbox

Source: Office of National Statistics

Source: thinkbox

More than half of people who watch TV for just 
15-30mins a day can recall at least one advert 

17% of the workforce – 5.3 million people 
are shift workers so are frequently at home  
during the daytime
Source: ONS, Labour Force Survey

http://bit.ly/1bU5wfG
http://bit.ly/1Fn8yCX
http://bit.ly/1kwjcSi
http://bit.ly/1Fn8yCX
http://bit.ly/1TobiZJ


The number of adverts 
by CFA members on 
children’s channels  
since 2012* 0=

There is no benefit for short term lenders to market to children and both lenders and 
advertising agencies go to great lengths to ensure that the Broadcast Committee of 
Advertising Practice (BCAP) Code is respected and that payday loan adverts are not 
broadcast on children’s channels and not deemed to be targeted at children.

Source: Ofcom, 2013 Page 23

Source: BARB Jan-Sep 2004 -2014

Over a quarter of 
TV watched by 
4 to 15 year 
olds is broadcast 
after 9pm

Changes in impacts 
over last 10 years AdultsChildren

In 2012 CAP also published 
clear information on the 
ASA’s website, explaining 
where the public can turn if 
they had a concern about an 
advert they’d seen.

What about children and TV adverts?

Children are seeing LESS TV advertising, not more

Source: Advertising Standards Authority (2014)

Source: Advertising Standards Authority (2015)

All types of adverts that received complaints

Advertising campaigns changed or withdrawn

Payday loan adverts changed or withdrawn

Rulings on financial adverts  

Rulings on payday loan adverts

17,002

3,384

166

9

11

*There was one incident in 2013 of a CFA member’s advert being 
unintentionally shown on a children’s channel due to a programming 
switch; this error was corrected immediately upon identification.

Is payday loan advertising as big 
a problem as some think? 

30.6%0.7%

http://bit.ly/1J6lYVk
http://bit.ly/1bU5wfG
http://bit.ly/1fr7Wqy
http://bit.ly/1dOzB2K


TV advertising is a force for good
Of all media – trust is highest in TV advertising. 37% of 
adults felt TV is where they’re most likely to find trustworthy 
advertising, and this has grown by 5% points since 2012. 
Trust in TV advertising is much higher than any other 
medium, the second most trustworthy is newspapers at 12%.
This helps consumers identify responsible lenders ahead 
of web bandits – illegal and unregulated lenders who can 
set up websites but will never invest in their brands via TV 
advertising.

Consumer Finance Association 
T: 	 +44 (0)203 178 7408 
F:  	 +44 (0)203 170 5909  
E:  	 enquiries@cfa-uk.co.uk
W: 	www.cfa-uk.co.uk  

Source:  Financial Conduct Authority

Source:  Ipsos media/Thinkbox

A quarter related to advertisements for high-cost short-term 
credit, with the issue in many cases being a failure to display 
prominently a risk warning or a representative APR.

From 1 April to 13 August 2014, the FCA reviewed over 
1,500 financial promotions for consumer credit products

The FCA opened 227 cases about  
non-compliant consumer credit promotions.

in 2013

Complaints
about financial
adverts dropped

44%
Source: Advertising 
Standards Authority

Think you’ve seen 
a non-compliant advert?

You can complain to the Advertising 
Standards Authority or 
the Financial Conduct Authority

12% of adults
found newspaper 
adverts trustworthy

37% of adults
found TV adverts 
trustworthy

http://bit.ly/Y3EM7O
http://bit.ly/1xy58ZH
http://bit.ly/1eJwSZ8
http://bit.ly/190QNNB
http://bit.ly/190QNNB
http://bit.ly/190QNNB
http://bit.ly/190QNNB
http://bit.ly/190QNNB
http://www.ofcom.org.uk/
http://www.cfa-uk.co.uk/



